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Executive Summary
Coalition of Positive Messengers to Counter Online Hate Speech Project tackles
the issue of online hate speech targeted against migrants, refugees and asylum
seekers in seven EU countries. It addresses the need for more effective civil
society response to online hate speech through sharing and disseminating best
practices and active engagement of local communities in creating and sharing
powerful counter-narratives against xenophobic discourse.
The media content analysis covers two periods: a two-month period in 2016,
revolving a particular selected event, and a one-week period in 2017. The online
media outlets (including Facebook and Twitter accounts) of three selected media
(Kathimerini, Proto Thema and ANT1 TV) are monitored for the aforementioned
periods with the aid for automated data search algorithm, to research the levels
of online hate speech and the ways it is promoted.
Getting the news from online media outlets as well commenting and sharing
news are very prevalent in Greece. However, the problem of online hate speech
has exacerbated in the last few years due to the general socioeconomic
conditions and the arrival of large numbers of refugees in the country. At the
same time, and despite the strict legal framework, the internet in Greece is
largely unregulated.
The present report begins with a methodology section for the report. In this
section are included (a) the research problem and aim of research, (b)
justifications of the research, (c) definitions used, (d) research methods.
Then the national context is examined, the choice of the ten keywords is
explained as is the selection of the three particular outlets. The section on the
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research findings includes (a) the scope of the analysis, (b) an analysis of the
Twitter and Facebook data for the three selected media outlets for the 28 May to
3 June period, (c) an analysis of the Twitter and Facebook data for the three
selected media outlets for the 16 September to 16 November 2016 period, (d)
some preliminary conclusions and comparisons of online hate speech in the two
different periods, comparisons between the different selected media outlets and
comparisons with regard to the use of different online platforms. The final
section contains the conclusions of the current research.

1. Methodology
1.1 Research problem and aim of the research
The research problem is defined by the main project objectives, namely to
research, analyze, classify and compare levels and trends in online hate speech
against migrants in the media and particularly in the social media in the project
countries. The research covers the period 2016-2017. The research uses diverse
relevant public resources already produced in the participating countries: such
as media monitoring reports, media content analysis surveys, etc., as well as
specially developed tools: automated data search algorithm, the application of
which is matched with own media monitoring.

1.2 Justification for the research
A number of studies on online media hate speech have been done in individual
countries and across the EU, less attention has been devoted to the online hate
speech “co-produced” by media and individual users: the forums with readers
comments supported by the online platforms of media outlets, the social media
content (with comments) of main media outlets. The increase of social media
online hate speech instances against migrant and refugees in the last 2-3 years
Coalition of Positive Messengers to Counter Online Hate Speech - JUST/2015/PRAC/AG/BEST/8931
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does not necessarily go hand in hand with increase in self-regulation, legislative
and law enforcement efforts. The media content analysis is complementary to
the 1.1 deliverable: Mapping out the national context with assessment of the
prevention and responses to hate speech incidents in each country. It aims to
deepen understanding of the links between occurrences like planned political
events such as elections, terrorist attacks at home and abroad, waves of refugees
and certain local reactions and the levels of online hate speech. It also tries to
study a sample of different popular media outlets and the environment they
create for eventual online hate speech. This study and data collection has
significant policy relevance for national and EU decision-makers regarding the
implementation of anti-discrimination legislation and countering online hate
speech

initiatives.

National

research

findings

will

be

followed

by

recommendations in the comparative report targeted at the relevant
stakeholders.

1.3 Definitions used
The research does not aim to engage in theoretical debates on the definition of
the term “hate speech” or debates on the tension between freedom of expression
and hate speech. For the purposes of this study, and given the lack of a common
international definition of hate speech, the project partners have agreed to use
the definition proposed by the Council of Europe: „The term ‚hate speech‘ shall
be understood as covering all forms of expression which spread, incite, promote
or justify racial hatred, xenophobia, anti‐Semitism or other forms of hatred based
on intolerance, including: intolerance expressed by aggressive nationalism and
ethnocentrism, discrimination and hostility against minorities, migrants and
people of immigrant origin.“ The research will also take into account article 2.1
of the Additional Protocol to the Convention on Cybercrime , which states that
"racist and xenophobic material" means any written material, any image or any
other representation of ideas or theories, which advocates, promotes or incites
hatred, discrimination or violence, against any individual or group of individuals,
Coalition of Positive Messengers to Counter Online Hate Speech - JUST/2015/PRAC/AG/BEST/8931
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based on race, color, descent or national or ethnic origin, as well as religion if
used as a pretext for any of these factors. Partners will also use as guidelines the
definition of cyberhate and the forms and mechanisms used by those who spread
or promote hate online proposed by the Anti‐Defamation League (ADL) “ADL
defines Cyber hate as any use of electronic communications technology to spread
anti‐Semitic, racist, bigoted, extremist or terrorist messages or information.
These electronic communications technologies include the Internet (i.e., Web‐
sites, social networking sites, “Web 2.0” user‐generated content, dating sites,
blogs, on‐line games, instant messages, and E‐mail) as well as other computer‐
and cell phone‐based information technologies (such as text messages and
mobile phones).”

1.4 Research methods


Automated data search algorithm for monitoring social media
content of media outlets



Media content monitoring

The methodology consists in the following:
1) Monitoring of three selected online media outlets, including
their social media accounts (Facebook and Twitter) during a
two-month period around a selected event in 2016.
2) Monitoring of the three selected online media outlets, including
their social media accounts (Facebook and Twitter) for the
period from 28 May to 3 June 2017.
The data is provided by an automated data search algorithm for monitoring
social media content of media outlets. Both Twitter and Facebook will be
monitored. The data extraction is preceded by the choice of ten keywords that
are used to monitor Online Hate Speech.
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2. National context
The number of active media outlets in Greece is as follows: In 2010 there were
82 national newspapers in Greece, of which 22 Sunday newspapers. In addition,
607 newspapers circulated in a local or regional area. Since 2000 a number of
Free Press papers have been circulating in Greece. Magazines also have a strong
market in Greece, with around 174 magazines in 2010 publishers (Kontochristou
and Mentzi 2010). A characteristic of the Greek print media is that ownership is
highly concentrated in the hands of few. The financial crisis has negatively
affected print media; newspaper circulation has fallen significantly and several
outlets were forced to shut down (Iosifidis and Boucas, Media Policy and
Independent Journalism in Greece, 2015).
Television was the main means of information in Greece in 2010 (with print
media following in the second place) when 3.7 million Greek households were
equipped with television sets (Kontochristou and Mentzi 2010). Currently, there
are four national state-owned networks, three state-owned national digital
television networks, a state-owned satellite broadcast network, and several
national private television networks, in addition to approximately 150 local and
regional television stations broadcasting across the country (Wikipedia, Media of
Greece).
Indeed, according to the Reuters Digital News Report 2016 for Greece, with
regard to traditional media Greek people display a clear preference to getting the
news from TV. However, traditional media in Greece have suffered losses in
multiple ways in recent years. As the Reuters Digital News Report 2017 points
out in its section on Greece, during 2016, “the traditional media market has
suffered from growing commercial pressures and confusion surrounding
government plans for allocating new TV licenses” (72). The handing out of
licenses on a temporary basis in the past as well as the recent failed attempt to
give out permanent licenses are indicative of a greater problem; that of the links
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between traditional media and different economic and political interests as well
as that of the attempt to exert political influence through the media. On top of
that, in 2016, “the oldest and for many years the largest commercial broadcaster
in Greece (MEGA) was forced to stop producing any content due to debt
problems” while the decline in newspaper circulation continued (72).
Both the 2017 and the 2016 Reuters Digital News Reports show that compared
to respondents in other countries, the Greeks have the lowest levels of trust in
news media and the greatest concerns about business and political influence
over editorial content. At the same time, as both Reports attest, Greece is
characterized by high use of social media for news. According to the 2017
Report, 95% of Greeks get their news online. They also use more online news
brands on average compared to every other country in the survey apart from
Turkey; the online news market in Greece is characterized by extreme
fragmentation. News websites that regularly engage in conspiracy theories about
health and political issues are especially popular. Compared to the situation in
other countries, the findings of the surveys indicate that only in Greece do more
people trust social media1.
The findings of the 2016 Reuters Digital News Report suggest that the internet is
the preferred means of getting the news, especially in comparison to traditional
media. According to the findings of the survey, 34% get the news from news sites
and 27% from social media. Television ranks third; only 21% prefer this medium
in order to get the news. 5% of Greeks choose print media and only 3% choose
the radio as sources of news information.
Greek users turn to social media in order to get the news in a much higher
degree than users in other countries where social media usage is also high.
Facebook is the most popular medium with regard to general and informational

1

http://www.digitalnewsreport.org/survey/2017/overview-key-findings-2017/
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usage (80% and 68% correspondingly). YouTube is next. General usage of
YouTube amounts to 75%, however, only 34% use it as a means of getting the
news. 32% of the respondents use Vibe and 25% use Twitter. The majority of
Twitter users use the platform for information and news. It is important to note
that Greeks who get the news from the internet turn to digital-born outlets
instead of visiting the sites of traditional media (Reuters Digital News Report,
Greece, 2016). The 2017 Reuters Digital News Report confirms that Facebook is
the most widely used platform for news (62% use it), while 32% of Greeks use
YouTube for news content. 17% of Greeks use Facebook Messenger for news and
13% use Twitter.
Participation via commenting and sharing news is also very high in Greece.
According to the 2017 Reuters Digital News Report, this is indicative of the
polarized political environment and mistrust in journalistic content. The 2016
Reuters Digital News Report gives more details. Nearly half of Greek users share
news they find interesting. Greek users also read and comment on the news on
social media in a higher degree (74%) compared to users in other countries. 86%
react to the news by commenting, liking, emailing the news or sending it via
social media.
In summary, the internet in general and social media in particular have become
the most popular means of getting the news for Greek people; far more popular
than traditional media. Levels of trust toward traditional media are very low
while there is higher trust in internet and social media news outlets. As for the
sources of news and information, the Greek internet is characterized by extreme
fragmentation while digital-born websites are especially popular. Greek users
also comment and share the news. Levels of commenting and sharing the news is
also particularly high in Greece.
Audiovisual media content as well as electronic editions of print media and
broadcasting on the internet are subject to state regulation (and self-regulation).
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In other words, there seems to be an adequate legal framework to combat the
problem of racist rhetoric and hate speech with regard both to traditional media
and to online media (Presidential Decree 77/2003 and Law 4285/2014)
(Iosifidis and Boucas, 28). However, in practice there is a lack of effective
responses to incident of hate speech.
Greek jurisprudence, as well as independent authorities, have been inconsistent
in the sense that they restrict journalistic freedom of expression when political
figures are involves while at the same time they often ignore racist and antiimmigrant broadcasts (Iosifidis and Boucas, 28-29). In the case of hate speech,
prevention efforts are not systematic and relevant criminal laws are not always
applied (ECRI Report, 18).
As a result, hate speech is widespread in the media and on the internet; it goes
largely unchecked and unpunished (ECRI Report, 21). The problem has increased
substantially since 2009, in particular in the context of the rise of Golden Dawn
(ECRI Report, 17). The media in Greece have aided the rise of Golden Dawn and
the legitimation of far-right rhetoric. The media have been fueling antiimmigration sentiments over the years and supported Golden Dawn propaganda
indirectly (FIDH/HLHR, 46), not least by presenting Golden Dawn members in a
life-style fashion, leading to trivialization of their ideology rather than
questioning and contesting that ideology (ECRI Report, 21).
Negative stereotypes regarding immigrants and refugees are prevalent in the
media (ECRI Report, 21). Media coverage of the migrant issue has tended to
revolve around a polarization of an “us” versus “them”, in which negative
characteristics are ascribed to the image of “the other”. At the same time, the
media have systematically represented the immigrant as a “problem” or a
“threat”, systematically linking immigrants to anomie, crime, insecurity,
morbidity (both literally and metaphorically) (Pantzou). On top of that, the antiterrorism discourse in the media often targets immigrants and refugees, as well
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as the Muslim community in general. Thus the media have fueled hate speech
and Islamophobia (ECRI Report, 21).
On the other hand, the media systematically fails to cover certain news items or
dismisses them with statement that reflect the official government position. Such
items include news regarding human rights violations and stories of abuse,
particularly against migrants and asylum-seekers (FIDH/HLHR, 48-51).
With regard to the internet in particular, one consequence is that it has turned
into a platform where racist and xenophobic messages can be produced and find
an audience (Iosifidis and Boucas, 31)2. In such an online environment, online
hate speech incidents such as those related to the issue of the reception of 40
refugee children at the 26th Primary School of Larissa, are not uncommon3.

3. Choice of keywords
For the purposes of the automated social media data algorithm, the Greek project
team, in close collaboration with the advisory board to the project, have decided
to focus on the following ten words:
1. Terrorist
2. Muslim
3. Criminals
4. Islam
5. Smuggle6. Jihadists
See also ECRI Report, 21.
Following the imminent reception of 40 refugee children at the school, the Parent Association of the school
posted racist videos on its website while an online “pogrom” with the use of hate speech began against
refugee children as well as those who stood up for their right to education. The school’s Principal herself
was a prominent target of attack and even received death threats on Facebook (see newspaper article by
Dialekti Angeli).
2
3
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7. Invasion
8. Rape
9. Refugees
10. Immigrants

The aforementioned ten keywords were identified after discussions with the
Advisory Board to the project. Numbers 9 and 10, i.e. the words “refugees” and
“immigrants” were chosen as neutral terms that would lead to the identification
of relevant data. The words “terrorist”, “Muslim”, “Islam”, “Jihadists” were chosen
on the basis of the link that is often made between terrorism and
migrants/refugees and Muslims in general (see relevant comment above). The
word “Criminals” was chosen on the basis that immigrants and refugees are
often associated with crime. “Invasion” is a word that is very often used liberally
in order to describe the arrival of refugees in Greece in the last few years. The
word “rape” was chosen because it is often found in incidents of hate speech. The
prefix “smuggle-“ (“lathro-“ in Greek) is a special prefix that is widely used in the
place of the word “illegal”. The term “illegal immigrant”, which is supposed to
describe undocumented immigrants or refugees, is a problematic term in itself.
However, haters commonly replace it with the prefix “smuggle-“, the prefix
accompanying the word “immigrant” or “refugee” or, very often, used in itself to
make the term even more derogatory.

4. Choice of media outlets
Three online media outlets were selected after discussion with the project
Advisory Board. Of primary concern was to select media outlets that operated
active Twitter and Facebook accounts. After this concern was taken into account,
the three media outlets were chosen on the grounds of the following reasons:
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Kathimerini
http://www.kathimerini.gr/
www.facebook.com/kathimerinigr/
https://twitter.com/kathimerini_gr?lang=el
Kathimerini is a daily nationwide political newspaper, first published in 1919.
For the most part of its history, it has expressed conservative and right-wing
views. What distinguishes Kathimerini, however, is the fact that it is considered
to be a newspaper that eschews populism and extremism; it is considered to be a
serious newspaper of conservative and right-wing leanings, although nowadays
various political tendencies may be expressed in the paper.
There are no official data on Kathimerini’s daily edition circulation, since the
newspaper has prohibited press agencies to release such date4. However, the
Sunday edition of the print paper ranked second in sales in 20175. Data from
third party web analytics providers indicated that in 2015 Kathimerini’s website
was either the 81st, the 86th or the 23rd most visited news website in Greece,
attracting over 3 million visitors per month6. According to the 2016 Reuters
Digital News Report for Greece, among internet users, Kathimerini in its
traditional print format ranked third among newspapers (42). Among online
media outlets in general, it ranked 11th (22% of internet users visited the
website on a weekly basis)7 (43-44).

ANT1 TV
http://www.antenna.gr/
https://www.facebook.com/ANT1TV/?ref=ts&fref=ts
https://twitter.com/ant1tvv?lang-elbg.docx

See https://en.wikipedia.org/wiki/Kathimerini
http://www.e-daily.gr/themata/75956/60-katw-oi-pwlhseis-twn-kyriakatikwn-efhmeridwn-mesa-se-5xronia
6 https://en.wikipedia.org/wiki/Kathimerini
7 It should be pointed out once again that Greece is characterized by a peculiarity in that the most visited
online media outlets are not the websites of traditional media but newly digital-born sites.
4
5
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One reason for the choice of ANT1 TV was the fact that Television remains the
most popular form of getting the news as far as traditional media is concerned,
therefore it was deemed necessary to include a TV station. ANT1 TV is the second
privately owned television station that operated in Greece; it started
broadcasting in 1989. The official website of ANT1 TV was launched in 19971998. It is one of the most popular TV stations in Greece. ANT1 TV channel
ranked third among internet users as a traditional media outlet on a weekly basis
(44% of the respondents in the 2016 Reuters Report for Greece stated that they
watched the news on ANT1 TV). It ranked fourth as a main means of getting the
news on traditional media among internet users (10%).
Proto Thema
http://www.protothema.gr/
https://www.facebook.com/protothemagr/?fref=ts
https://twitter.com/protothema?lang-el
Proto Thema is a Sunday newspaper; it is the one with the highest circulation in
Greece. It also popular online, although its online popularity is not as high. Proto
Thema was selected mainly on the basis of its popularity in its traditional format
on the one hand, and, on the other hand, because it is the newspaper that aided
the rise of Golden Dawn the most. This it did with fake reports, the most
notorious one being the report titled “Throw grandma to… Golden Dawn”8,
published on 1 January 2012. That particular press news article contained
photographs of Golden Dawn members guarding old ladies as they were taking
cash from ATMs. It was later revealed that one of the old ladies in the
photographs was the mother of one of the depicted Golden Dawn members.
Other articles of the same paper represented Golden Dawn members as
vigilantes patrolling the streets in order to ensure citizens’ security or laid
emphasis on the philanthropic work Golden Dawn was doing, etc9. After the

A pun on the 1987 movie title “Throw Momma from the Train”, starring Danny DeVito.
http://archive.efsyn.gr/?p=118424; http://tvxs.gr/news/egrapsan-eipan/ta-mesa-enimerosis-kai-i-xrysiaygi-toy-dimitri-psarra
8
9
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murder of Greek anti-fascist Pavlos Fyssas by a Golden Dawn member, Proto
Thema put an end to front-page articles about Golden Dawn; it replaced such
articles with articles that were still blatantly racist.

5. Research findings
A central requirement of the research project for the purposes of media content
analysis was the selection of one particular even that took place in 2016 and
which had the potential to trigger extensive discussions on migrants and
refugees. The event chosen by the Greek project team in collaboration with the
project Advisory Board occurred in Oreokastro in northern Greece on 16 October
2016. Oreokastro is one of the places in Greece where “Hospitality Centers” for
refugees were established amid protests from a portion of the local population as
well as the Mayor of the town. On 16 October 2016 a fatal car accident occurred
in which a 76-year old Greek driver hit three refugees with his car. Of the three,
the mother and her underage son were killed while the second child was injured.
Things got really tense in the “Hospitality Center” for refugees in the area. Angry
refugees from the Center attempted to lynch the 76-old driver. Riot police went
to the area to calm things down. The firefighters did not manage to reach the
area due to the tension. The refugees threw stones at the police while the police
threw stun grenades at them. This event caused sensation among public opinion
in Greece and led to heated debates. It stirred up emotions and exacerbated hate
speech.
The research hypothesis is that online hate speech increases around a relevant
event and peaks either immediately after it (when the event is unexpected) or
immediately before it (when the event is planned). In our case, the selected event
was unexpected (although there already was some tension in the area due to the
existence of a “Hospitality Center” for refugees). For the purposes of research the
automated data search and the media content monitoring of the selected three
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media outlets and their social media accounts are conducted for a two-month
period around the selected event in 2016. In the present case, from 16
September 2016 to 16 November 2016.
To make meaningful comparisons regarding the decline or increase of hate
speech, another monitoring period was selected, in particular a one-week period
in 2017: 28 May to 3 June 2017. Automated data search and media content
monitoring with regard to the three selected media were conducted for the
aforementioned period in 2017.

5.1 Scope of the analysis
The automated data search harvested and analyzed over 134,400 units from the
social media channels of the selected media outlets:
16 September to 16 November 2016
Kathimerini

Facebook

Twitter

2,626 posts

4,914 tweets

19,553 comments
Proto Thema

Facebook

Twitter

5,742 posts

16,537 tweets

71,026 comments
ANT1 TV

Facebook

Twitter

923 posts

770 tweets

5,679 comments
28 May 2017 to 03 June 2017
Kathimerini

Facebook

Twitter
537 tweets

Proto Thema

Facebook

Twitter
1,345 tweets

ANT1 TV

Facebook

Twitter
52 tweets
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In what follows, data from the Twitter and Facebook accounts of the three
selected media will be analyzed for the 28 May to 3 June 2017 period first and
the 16 September to 16 November next.

5.2 Data for 28 May to 3 June 2017 period
Word correlations were carried out for the 2017 period both on Twitter and on
Facebook for the three selected media. In what follows, data from the Twitter
and Facebook accounts of each selected media will be analysed.

5.2.1 Kathimerini
Figure 1 below shows the Wordcloud depicting the most commonly found
Tweets related to Kathimerini during the 28 May to 3 June 2017 period. None of
the keywords are found in this Wordcloud. The most commonly found words
revolve around the death of Constantinos Mitsotakis, a prominent (and for some,
controversial) right-wing politician who died on 29 May 2017 (aged 99). The
bigrams and trigrams for the same Tweets show that their main focus was the
death of Constantinos Mitsotakis. Words related to the government, the Greek
PM and the largest opposition party are also found in these Tweets as well as the
words “crisis”, “debt”, “measures” and “Scheuble”. Another focus seems to be on
world news and especially on Donald Trump’s intention to pull out of the Paris
Agreement on climate change. Of note is also the common occurrence of the
word “elliniko” here (see below in the presentations of the data for Proto Thema
for more details).
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Figure 1. Wordcloud depicting most commonly found words in Tweets related to Kathimerini, 28
May – 3 June 2017.

Figure 2, which depicts the most commonly found words in selected Facebook
posts for Kathimerini for the same period, presents a similar picture. The death
of Constantinos Mitsotakis seems to be the main focus here as well. There also
seems to be a focus on home and world news. The main difference between the
selected Tweets and the Facebook posts for Kathimerini is the focus in latter on
the Manchester Arena bombing which took place on 22 May 2017 and resulted in
the death of twenty-three people. “Britain”, “attack” and “was arrested” seem to
be the relevant words here.
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Figure 2. Wordcloud depicting most commonly found words in Facebook posts related to
Kathimerini, 28 May – 3 June 2017.

5.2.2 Proto Thema
Figure 3 shows the Wordcloud depicting the most commonly found words in the
selected Tweets related to Proto Thema in the 28 May to 3 June 2017 period. The
news of the death of Constantinos Mitsotakis is a main issue here; this is evident
in the bigrams and trigrams as well. Trump and Macron as well as the Paris
agreement on climate change also seem to be a central focus. Then there are
words such as “Merkel”, “Greece”, “euro” and “debt”, indicating a focus on the
Greek economic crisis. The Manchester bombing attack is also a focus in the
selected Tweets; the most commonly found words relevant to the attack being
“Manchester”, “attack” and “(the) dead”. The automated data search found a
strong correlation between the words “Jihadists” and “executed”. The word
“immigrants” is also one of the most commonly found words here but is perhaps
associated with “Elliniko”, another common word in the selected Tweets. The
bigrams and trigrams suggest so. What explains the frequency of the words
“immigrants”, “refugees” (as shown in the bigrams and trigrams) and “Elliniko” is
Coalition of Positive Messengers to Counter Online Hate Speech - JUST/2015/PRAC/AG/BEST/8931
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the fact that on 2 June 2017 the former airport facilities in Elliniko, which had
been occupied by refugees and immigrants who lived in the facilities, was
evacuated by the police.

Figure 3. Wordcloud depicting most commonly found words in Tweets related to Proto Thema, 28
May – 3 June 2017.

Figure 4 below shows the Wordcloud depicting the most commonly found words
in Facebook posts related to Proto Thema for the 28 May to 3 June 2017 period.
The main themes seem to be the death of Constantinos Mitsotakis, Greek debt,
current news affairs with a possible emphasis on individual drama, the popular
reality show “Survivor” and the possibly the Manchester bombing (the
commonly found word “attack” could be pointing at that). The bigrams and
trigrams, however, show an additional focus on the illegal trafficking of migrants
and refugees.
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Figure 4. Wordcloud depicting most commonly found words in Facebook posts related to Proto
Thema, 28 May – 3 June 2017.

5.2.3 ANT1 TV
Figures 5 and 6 show the Wordclouds depicting the most commonly found words
in Tweets and Facebook posts respectively, related to ANT1 TV for the period of
28 May to 3 June 2017. In both cases, the main themes are related to the TV
station’s news programs and especially its lifestyle and entertainment shows.
Apart for very few words such as “Antennanews”, there seems to be no other
focus than that on lifestyle and entertainment shows.
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Figure 5. Wordcloud depicting most commonly found words in Tweets related to ANT1 TV, 28 May –
3 June 2017.

Figure 6. Wordcloud depicting most commonly found words in Facebook posts related to ANT1 TV,
28 May – 3 June 2017.
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5.2.4 Preliminary conclusions about the results for the 28 May
to 3 June 2017 period
Two events are significant for the examined period of 28 May to 3 June 2017. The
first one is the Manchester Arena bombing which occurred on 22 May 2017,
prior that is to the examined period. Apparently, the repercussions of the event
lingered on in the weeks following the event. The second event is the evacuation
of immigrants and refugees from the facilities of the former airport in Elliniko,
Ahtens, which occurred on 2 June 2017.
The evacuation of Elliniko seems to have been of interests in the Tweets related
to Kathimerini while in the Facebook posts related to Kathimerini there was
more prominent emphasis on the Manchester Arena bombing. Perhaps some
interesting conclusions could be drawn about the differences between Tweets
and Facebook posts, however more research would be necessary. The evacuation
of Elliniko occurred just a day prior to the end of the examined period in 2017.
The Manchester Arena bombing seems to have been a continuing topic of
interest to Facebook users but not so to Twitter users. On the whole, the themes
that emerge from a preliminary analysis of the Tweets and Facebook posts
related to Kathimerini for the selected period in 2017 are consistent with the
conservative newspaper’s serious profile. There seems to be a balance between
home and world news and migrant/refugee issues seem to be a point of focus in
relation to specific events. There is no indication of racism or online hate speech
from the data harvested at least.
Home and world affairs seem to be of interest in the Tweets and Facebook posts
related to Proto Thema as well, although the most commonly found words give
an indication of the more populist slant of the newspaper. In comparison with
the other two selected media, there is much greater emphasis on issues related
to immigrants and refugees. Tweets related to Proto Thema focus on both the
Manchester Arena bombing and the evacuation of Elliniko. The most commonly
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found related words are also more sensational and could point towards the
direction of inciting racism, xenophobia and online hate speech, especially with
regarding to the Manchester Arena bombing. Words such as “attack” and “(the)
dead” are intense words while a strong correlation was found between the
words “Jihadists” and “executed”. Facebook posts show some concern with the
Manchester Arena bombing but they indicate that Proto Thema does not address
migrant/refugee issues in the aftermath of a relevant event only; it also has an
ongoing concern with such issues as the focus on the illegal trafficking of
migrants and refugees shows. The above is consistent with the newspaper’s farright, populist, racist profile. After all, Proto Thema played a crucial role in the
legitimation and normalization of Golden Dawn, as has already been mentioned.
The selected Tweets and Facebook posts related to ANT1 TV indicate that there
is an almost exclusive interest on the TV station’s own shows, especially lifestyle
and entertainment shows. ANT1 TV was one of the selected media because it is
one of the oldest and most popular TV stations and because television remains
the most popular way of getting the news outside of the internet. ANT1 TV does
not seem to have capitalized on its popularity as a traditional media outlet so far
as online news is concerned.

5.3 Data for 16 September to 16 November 2017 period
Word correlations were carried out for the 2016 period both on Twitter and on
Facebook for the three selected media. In what follows, data from the Twitter
and Facebook accounts of each selected media will be analysed.

5.3.1 Kathimerini
Figure 7 below shows a Graph depicting the number of Tweets related to
Kathimerini over the selected period. Twitter activity is dense over this two-
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month period and it does rise substantially on the day of the event in Oreokastro.
However, it peaks on 8 November 2016. The number of Tweets decreases
significantly just one day after the event but then it starts increasing again. The
Wordcloud for Tweets related to Kathimerini for the selected period in 2016
does not contain words related to migrants and refugees in the group of the most
commonly found words.

Figure 7. Graph showing the number of Tweets related to Kathimerini for the 16 September to 16
November 2016 period

Figures 8 and 9 below show Graphs depicting the number of Facebook
documents (posts and comments) over the selected time period and the number
of documents containing the selected keywords respectively. The first Graph
shows some quite dense activity for the most part of the selected period.
Numbers seem to peak especially two to three days after the event. However,
there are periods of peak activity prior to the event as well; the difference is not
sharp. Peak activity for the whole two-month period is on the 26th of October and
then again on the 27th of October, that is, ten days after the event in Oreokastro.
The rest of the selected period also exhibits very high levels of activity.
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The second Graph, showing the number of Facebook documents containing the
selected keywords in the selected period of time, shows that a few days prior to
the event in Oreokastro there were very few such documents. After the event, a
rise in the number of such documents is evident. However, what is remarkable is
that the number of documents peaked on 19 September 2016 and was generally
very high from 18 September to 24 September. This peak of activity is explained
by the fact that that on 19 September 2016 the refugee camp in Moria, Lesvos,
went on fire amid clashes between the refugees, the local population and the
police.

Figure 8. Graph showing the number of Facebook posts and comments for the 16 September to 16
November 2016 period

Figure 9. Graph showing the number of Facebook posts and comments containing the selected
keywords for the 16 September to 16 November 2016 period
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Picture of the fire in the refugee camp of Moria from the official website of Kathimerini on 19
September 2016

Figure 10 below shows the Wordcloud depicting the most commonly found
Facebook posts related to Kathimerini during the 16 September to 16 November
2017 period. While not being the sole focus, words relating to migrants and
refugees seem to be the most commonly found words during that period. Two of
the keywords, namely “Jihadists” and “refugees” are contained here. Words that
also seem to be related to refugees include “Syria”, “stabilization”, “War”, “wars”.
Possibly the words “rhetoric” and “children” are related to refugee issues. The
bigrams and trigrams show a strange association between the words migrants
and the 400 richest people in the world. The phrases “stabilization of Syria”,
“wars that we have”, “wars we have”, “suffocate to enslave us” and “worshippers
through proselytism” are also included in the n-grams.
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Figure 10. Wordcloud depicting most commonly found words in Facebook posts related to
Kathimerini, 16 September – 16 November 2017.

5.3.2 Proto Thema
The Graph in Figure 11 shows that the number of Tweets related to Proto Thema
begins to increase one day after the even in Oreokastro. However, 27 September
is one of the days with the highest number of Tweets as is 8 November. 13
October, two days prior to the event in Oreokastro, is the day of peak activity for
the whole two-month period.

Figure 11. Graph showing the number of Tweets related to Proto Thema for the 16 September to 16
November 2016 period
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The relevant Wordcloud depicting the most commonly found words in Tweets
related to Proto Thema for the selected period of time contains only two words
that could be associated with migrants/refugees in a hate speech context, namely
the words “attack” and “shock”. The rest of the most commonly found words
have mostly to do with home and world news.
Figures 12 and 13 below show Graphs depicting the number of Facebook
documents (posts and comments) related to Proto Thema over the selected time
period and the number of documents containing the selected keywords
respectively. The first Graph shows some quite dense activity for the most part of
the selected period. The number of Facebook documents increases the first and
the second day after the event, then there is a slight decrease and then it
increases again. The 3rd of October is the day with the highest number of
Facebook posts. Other days of peak activity are the 13th and 14th of October, the
27th and 28th of October and the 1st and the 2nd of November.
The second Graph shows that the number of Facebook documents containing the
selected keywords is higher two days after the event. However, the day with the
highest number of such documents is the 20th of September and this is related to
the clashes and the fire in the refugee camp in Moria, Lesvos. There also are
other days increased activity both before and after the even in Oreokastro.

Figure 12. Graph showing the number of Facebook posts and comments related to Proto Thema for
the 16 September to 16 November 2016 period.
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Figure 13. Graph showing the number of Facebook posts and comments related to Proto Thema
containing the selected keywords for the 16 September to 16 November 2016 period.

Picture of the fire in the refugee camp of Moria from the official website of Proto Thema on 20
September 2016 (the words “chaos” and “wild clashes” are shown in the title and the introductory
paragraph).
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An article on the official site of Proto Thema on the same day with the title “Residents of Moria: We
cannot sleep – We are afraid that they may get into our houses”.

Figure 14 shows the Wordcloud depicting the most commonly found words in
Facebook relating to Proto Thema for the 16 September to 16 November 2016
period. The word “refugees” is among the most commonly used words. The word
“Islam” is also included in this group of words. The word “lynch” might be related
to the event in Oreokastro since there are reports that refugees attempted to
lynch the driver of the vehicle who killed two refugees and injured one. The
words “Myrsini” and “Ileias” also figure prominently. The Facebook bigrams and
trigrams for the same time period show an overwhelming emphasis on the
association of the word “lynch” with the word “migrants”. The other main theme
is the event that took place in the refugee camp in Myrsini, in the Prefecture of
Ilia, on 24 October 2016, in which after the drowning of a two-year old refugee
child several refugees got violent and beat up a woman working for the catering
services of the refugee camp.
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Figure 14. Wordcloud depicting most commonly found words in Facebook posts related to Proto
Thema, 16 September – 16 November 2017.

5.3.3 ANT1 TV
Figures 15 and 16 show the Graph for the number of Tweets related to ANT1 TV
for the selected period and the Graph for the number of Facebook documents
related to ANT1 TV that contain the selected keywords respectively. The number
of Tweets clearly peaked two days after the event in Oreokastro. The third day
after the event was also a day of increased Twitter activity. However, during the
two-month period there are additional points where an increase in the number
of Tweets appears, both prior to and after the event. The number of Facebook
documents containing the selected keywords shows an increase in the days
following the event in Oreokastro, by far the day with the highest number of
documents is the 4th of November while the number of posts is also exceptionally
high on 3rd October as well as 13th November.
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Figure 15. Graph showing the number of Tweets related to ANT1 TV for the 16 September to 16
November 2016 period.

Figure 16. Graph showing the number of Facebook documents (posts and comments) related to
ANT1 TV for the 16 September to 16 November 2016 period.

The Wordclouds for Twitter and Facebook related to ANT1 TV do not indicate
any special concern with migrants/refugees. They are mostly about the TV
station’s own programs, especially lifestyle and entertainment shows.
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5.3.4 Preliminary conclusions about the results for the 16
September to 16 November 2016 period
The Graphs showing the number of Tweets and the number of Facebook
documents (posts and comments) for all three media during the selected period
of time do not show a peak of activity in the days following the event in
Oreokastro as would be expected. The only exception is the number of Tweets
that relate to ANT1 TV for the selected period. The number of Tweets and
Facebook documents do show an increase, especially two days after the event
and in the following days. However, there are other points during the two-month
period where they peak. This is also the case when the number of Facebook
posts containing the keywords specifically is taken into account. And in 24
October 2016, a Greek woman working for the catering services of the refugee
camp in Myrsini, Ilia, was brutally beaten up by a number of refugees following
the drowning of a two-year old refugee child. If one examines the whole twomonth period, one may probably find other serious incidents involving refugees.
2016 was in general a very tense year. With regard to deaths of refugees in the
sea, the refugee problem had already peaked in 2014 and 2015. However, in
2016 refugee camps and “Hospitality Centers” had been set up and the
conditions were very difficult. There were still serious problems with local
population and clashes with the police. Refugee children started going to school,
which consistently provided another point of tension and online hate speech
amongst others.
The most obvious explanation is that the event in Oreokastro was not the only
serious incident related to the migrant/refugee issue. As has already been
mentioned, on 19 September 2016 the refugee camp in Moria, Lesvos, was set on
fire after a very tense period that involved protests from the local population and
clashes between refugees and the police.
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As far as Kathimerini is concerned, the Wordcloud for the relevant Tweets does
not contain any relevant words; migrants and refugees do not seem to have been
a major concern on Twitter. The picture is different for Facebook posts and
comments. Although there seems to be an emphasis on geopolitical issues,
namely the situation in Syria and the need for stabilization, there is also some
use of rather strong language, as is evident in the words and phrases “Jihadists”,
“worshippers to proselytize”, “war” (perhaps). “The West” is also a commonly
used phrase, but further research would be necessary to find out whether “The
West” is represented in an “us versus them” way.
The Wordcloud for Tweets related to Proto Thema indicates that there might
have been some focus on migrant/refugee issues; the words “attack” and “shock”
point to that direction, although the evidence from the data is not conclusive.
Facebook posts and comments are rife with words and phrases that may trigger
online hate speech. Their main focus during this two-month period seems to
have been refugees and migrants. The word “lynch” was one of the most
commonly used during that period. Following the events in Moria, the pictures
from the Proto Thema official website clearly show that the way Proto Thema
presents refugee issues is intended to instigate xenophobia and hate. Not only is
very strong language used, such as the words “chaos”, “wild clashes”, “lynch”. On
top of that, Proto Thema clearly intends to present refugees as instigators of
violence and to instill fear of the other in people (“Residents: We cannot sleep –
We are afraid that they may get into our homes”). In this title, even though the
word “invasion” (one of the selected keywords) is not included, the intent is
clearly to present refugees as dangerous invaders of homes and the country.
As for ANT1 TV station, what is remarkable is the complete absence of any
concern about matters regarding migrants and refugees during the selected
period.
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5.4 Comparing Online Hate Speech in 2016 and 2017
Racism, xenophobia, racist crimes and (online) hate speech have exacerbated in
Greece in the last few years in the context of a severe social and economic crisis.
Since 2013, large numbers of refugees started arriving in Greece, the vast
majority coming from war-torn Syria. The “refugee-problem” was more intense
from 2014 to 2016. Serious problems still remain but the sense of an urgent and
uncontrollable crisis is gone in 2017.
This difference between 2016, when serious events relating to refugees occurred
constantly throughout the year, and 2017 is reflected in the data harvested for
the Twitter and Facebook accounts of the selected media outlets.
In 2016, strong language was common in Facebook posts and comments relating
to Kathimerini. Some of them, which are mentioned above, could contribute
toward the production of online hate speech. It is not clear whether this is
language used by Kathimerini or by commenters on the Facebook account of the
newspaper. There is also a sense of an attempt to link the refugee crisis to the
war in Syria and to the need to stabilize the country. This reflects the serious
profile of the newspaper. In 2017, Kathimerini’s Twitter and Facebook accounts
show a balanced focus on home news, world news and specific incidents/news
relating to migrants and refugees, such as the evacuation of Elliniko and the
Manchester Arena bombing. No strong language seems to have been prominent,
in contrast to 2016.
There is clear evidence of the use of strong language and words and phrases that
instigate online hate speech in Tweets and Facebook documents relating to Proto
Thema for the 2016 selected period. Words such as “shock”, “lynch” and “chaos”
are clearly intended to affect readers emotionally in a negative way. The sole
main focus of Facebook posts and comments during this two-month period
seems to have been refugees and migrants. Also, it is evident that Proto Thema
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tries to manipulate readers by presenting images of refugees as violent,
dangerous and threatening; it tries to instill fear to its readers and establish an
“us versus them” mentality. In 2017, there is less focus on migrants/refugees;
home and world news also seem to be of concern in Tweets and Facebook
documents relating to Proto Thema. However, in comparison to Kathimerini for
instance, there is still greater focus on migrants and refugees. Strong language
that promotes online hate speech is prevalent; for instance, the consistent
correlation of the word “Jihadists” with the word “executed”. What is interesting
here, is that, as an exception, these things are more evident in the Twitter
account relating to Proto Thema and less on Facebook.
ANT1 TV was found not to have made use of racist or hate speech language
simply because, even in 2016, its online media outlets were concerned almost
exclusive with the programs of the TV station, especially the lifestyle and
entertainment programs. Even though television is the main source of getting the
news among the traditional media, it seems that newspapers have been more
effective and have fared better in the online world. The overwhelming presence
of digital-born websites, which Greeks choose over online outlets of traditional
media, may have contributed to the poor results pertaining to the only TV Station
that was selected for the purposes of the present research.

5.5 Comparing the selected media and the different platforms
Not taking ANT1 TV into account for the reasons mentioned above, there is a
clear difference between Kathimerini and Proto Thema. The profile of the
serious, conservative, right-wing newspaper is confirmed in the case of the
former, although there is some evidence of language that could promote online
hate speech in the tense period of 2016. That language does not seem to be
present in 2017. The data on Proto Thema are also consistent with the
newspaper’s profile. After all, the role of Proto Thema in the rise of Golden Dawn
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was crucial. Racism, xenophobia and hate speech are intrinsic features of Proto
Thema. Even in the more uneventful year of 2017, there is clearly a consistent
concern with issues regarding migrants and refugees.
As for the platforms used, the data indicated that Twitter is not as concerned
with migrant/refugee issues as is Facebook. Indeed, with few exceptions,
Facebook has consistently been the online platform that has focused on
refugee/migrant issues. It would be useful to do separate research comparing
the Facebook posts of media outlets to readers’ comments.
One remark that should be made here is that due to the large number of blogs,
websites etc. in Greece, incidents of online hate speech are spread widely on the
Greek internet. That is, online media outlets are possibly not the main online
sites of hate speech. The incident of the 26th Primary School of Larissa and the
reception of refugee children at the school was mentioned above. In that case,
particularly active in producing online hate speech was the Parent Association of
the school and the online site of hate speech was the website of the Association.
The point is that online hate speech in Greece is promoted by multiple agents in a
multiplicity of online sites.
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6. Conclusions


Internet use and especially social media activity has increased
substantially in Greece in recent years. While trust in traditional media
has declined, the internet has become the most trusted and popular
source of getting the news for people in Greece.



Of note in the case of Greece is that digital-born news sites are on the
whole more popular than online outlets associated with traditional media.



Facebook is the most popular medium with regard to general and
informational usage. Twitter is not as popular although it is widely used;
the majority of its users use the platform for information and news.



Participation via commenting and sharing news is very high in Greece.
This partly reflects the polarized political environment and mistrust in
journalistic content. The polarized atmosphere is also evident in the case
where matters relating to migrants and refugees are discussed.



Online hate speech has been very intense in the last few years in Greece. It
has exacerbated in the context of the economic and social crisis on the one
hand, and the arrival of large numbers of refugees particularly in 2014
and 2015, on the other. Whereas racist attitudes and rhetoric are not new
phenomena in Greece, during the crisis the migrants were scapegoated
and the refugees that started arriving in Greece after 2013 were often
depicted as invaders devoid of humanity. The increasing prominence and
legitimation of Golden Dawn (a neo-nazi organization/political party) was
crucial in exacerbating racism, hate speech both online and offline as well
as racist crime. Racist speech, and very often hate speech, was also
employed by mainstream politicians and popular mainstream media. Hate
speech is not used solely by fringe groups of people but has permeated
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mainstream society. Its roots run very deep and combatting hate speech
online means that a wider perspective and more widespread measures
are required.


The differences in online hate speech observed between 2016 and 2017
can be explained on the basis of the wider context. The “refugee problem”
was still a major concern in 2016. Events such as the one selected for the
purposes of the media content analysis were not isolated incidents.
Refugees kept on arriving in Greece but in smaller numbers. The
problems of accommodation, education, etc. remained and became more
prominent. “Hot spots”, refugee camps, “Hospitality Centers” were set up
throughout Greece leading to tensions involving parts of the local
population. Conditions for refugees themselves were poor and miserable.
Schools had to receive refugee children. These were some of the main
problems in 2016 that consistently led to tensions and clashes. Online
hate speech was more intense and prevalent. Serious problems still
remain in 2017, however they are not in the spotlight as much as they
were in 2016 and on the surface things seem to have normalized. This is
reflected in the data for online hate speech in 2017.



Different online media outlets are consistent with the profile of their
traditional forms. Kathimerini has a conservative profile, however it is
regarded as a serious media outlet. Proto Thema has a populist profile
and has actually actively and crucially contributed to the rise of Golden
Dawn. Racism, sexism etc. are characteristics of this media outlet. These
differences are also reflected online. However, not even Kathimerini was
immune from online hate speech in 2016.



Online hate speech can be promoted by the persistent focus on issues
regarding migrants and refugees even when there seems to be no triggerevent for that. As was mentioned above, this is the case with Proto Thema.
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Online hate speech can be promoted by the use of strong language and
sensational words instead of neutral terms. “Shock”, “chaos”, “wild
clashes”, “lynch”, etc. are used solely for the purpose of stirring up
negative emotions.



Online hate speech is promoted by the insistent use of the word “Muslim”
alongside the word “Jihadist” and words such as “execute” in association
with migrants and refugees. In other words, online hate speech is
promoted when migrants and refugees are consistently associated with
terrorism.



Online hate speech is promoted by the upholding of an “us versus them”
mentality, where the other is perceived negatively. It is promoted by
depicting migrants and refugees as dangerous, as invaders, as troublemakers, as a threat. The other side of this is the instilling of fear in the
population.



In conclusion, and to repeat a point made above, online hate speech does
increase in the days after an unexpected event occurs. This was not as
evident in the data for Greece because during the two-month period in
2016 at least two additional very serious events occurred so the tension
was constant. But in 2017, despite the Manchester Arena bombing and
the evacuation of Elliniko, perhaps because the overall situation and
atmosphere was not as tense, there were fewer instances of online hate
speech according to what the data show.
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